Aoyoétutra BipAloBnkwyv

To &pBpo autd culnTd TNV EQAPHOYRA KAl TN XPAon Twv Aoy dTUTTWYV WG HECTWV
TPoBoAng Twv BIBAIOBNKWY Kal £I8IKOTEpa TV akadnuaikwy. Ti gival éva Aoyo-
TUTTO, Trold ival N XPNOIKMOTNTA TOU Kal Trold T 0gEAN TTOU PTTOPET I akadn-
paikni BIBAIOBAKN va atrokopioel amo Tnv epappoyn Tou; Eival avaykaia pia
T€TOl evépyela | cuykpoUeTal n BepeAiwon Tou AoyOTUTIOU OTNV EUTTOPIKA
TPOKTIKA P& TOUG OKOTTOUG TTou £xel pia BIBAIOBNAKN;

glo0aywyn

H epappoyn evog AoydTtutrou gival gkeivo 10 onpeio, 6TToU Cuvao-
VIWVTAI N TUTTOYPA@Iia KAl YEVIKOTEPA N YPAQPIKA ETTIKOIVWVIA JE
TOUug Kavoveg Kal TiIg emTayéc Tou marketing kai Tng diagAuiong.
Me 10 6po marketing ag pnv @époups o010 PUCAS Pag EVVOIES TTOU
B£Touv o Kivduvo Kal ahAoIVOUV TOUG KoIVwPeAEic OKOTTOUG TWV
BiBAIoBNKWvY, aAAG KATTOIEG TEXVIKEG TTOU OTOXEUOUV OTNV TTPOofo-
AR} Tou £pyou Kal Twv uTTNPEcIWY piag BIBAIOBAKNG.

TI gival éva AoyéTtutro
To AoyéTuTio atroteAei THAUA evog cuvéAou, TTou atToKaAeiTal oTTTI-
KA TQUTOTNTA €vOG OpyaviopoU, evog 1I8pUupaTtog, ouvnbBéotepa O
evog TTPoTbVTOC i VOGS 181AJOVTOC YEYOVOTOG, OTTWG, YIa TTapddely-
pa, ol OAuptriakoi Aywveg. Eival éva onueio e§wTtepikeuong Twv
gTolxeiwv TTou atmapTifouv, XapakTnpiduv f amAd oxetiCovial pe
T0 TTPOIOV, TOV OpPYaVIGUO 1 To yeyovoc. To AoyoTuTio KaAgital va
dwoel TauToTNTA OTO IdpUNA, va elodyel ToV XPAOTn oTn @IAoco@ia
TOU KaI va ToU yvwpioel KATTola I8IaiTEpa XapaKTnPIoTIKG Tou. Oa
TPETTEl va onueIwBel 6TI To AoydTuTTO gival THAUA MIAS YEVIKOTEPNS
oTpatnyIkng TPOoRoARg evog 1I9pUUATOG, N OTToIa TTPETTEI VO XAPa-
KTnpietal amé o1abepdTnTa, CUVETTEIX, TIPOCOXH, KAl OTNV TTEPI-
TTwon Twv akadnuaikwyv BiRAIoOnKwy, amméd diakpiTikétnta. O TE-
Agutaiog 6pog onuaivel Tnv AToQUYR AKPAiwWV KIVACEWYV
eVIUTTWOIaopoU Kal Tnv emMdiwén Yiag cofapng TTpooéyylong.

To Aoyérutro amoreAeital ammd Evav cuvduacpd €IKovoypagn-
partog Kal Tutroypagiag. Mo ammAd, améd éva onua, éva £uRAnua,
Mia Ik6va A éva oxApa KaBwg Kal atrd pia Tutroypa@ikf diatdtrwon
NG ovopaciag. Asv gival Aiyeg o1 TIEPITTTWOEIS 6TTOU £va AoydTuTTO
atroteAeital pévo ammd TUTTOYPAPIKOUG XAPAKTAPES 1 KAl KAVOVIKA
ypaon (xelpoypagia) Kai 10Te HTTOPOUME va TTOUNE OTI To AoyoTu-
TTO ATTOKTA TNV 1016TNTA £vo¢ IKovoypdappaTtog. H diagopd o’ auTtiv
N TTEPITITWON €ival TTWCE TA YPAUPATA PETATPETTOVTAI O€ £IKOVA, OF
avTIBIOOTOAR PE TNV METATPOTTA MIAG €IK6vAg o€ ypdupata. Kail
oTI¢ OUO TTEPITITWOEIC N ETTIMEAEIQ PE TNV OTTOIa Ba TTPETTEI VA TTPO-
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1. Eivain evBiagépovra, Adyw TnG opol-
6TNTAG TWV TEPITTWOEWY, Ta Adyla
Twv uTeuBOvwy Tou Egg Design
Studio, Tou ¢ixe TNV empéAsia Tou
Aoyétutrou Tng BouAng: To Aoydrumro
£0W0 UTTOPET v Eival TTEPIYPAPIKO Yia-
Ti TTPOKEITAl yia Evav opyaviouo, of
EQAPHOYES TOU &ival TTOAU OUYKEKPI-
HEVES Kai OV EXEl QVAYKI VA ETTIKOI-
VWVEl 0 TTOAU peydAo Koivo pia fo-
voonuavin évvoid. lNpénel va Exel
KUPOG, Ki évd EPOS aTTo THV TTAPado-
O1) Kl TAUTSXpova v ival PIAIKO TIpOS
TOV KOO0 Kaf avBpwrrivo. “H BouAn
Twv EAAfvwv ammokTd AoyoTutro”,
AD, 1e0y0G 23, loUA- Aly. 2002, o¢€A.
20-26.

oeyyiotei 10 B€pa Tng dnuioupyiag evog AoyoTutrou eival eficou
ONUAvTIKA.

‘Eva Aoyétutro Ba mpétrel va TTAnpoi Katoleg mpoltmobéoeig, ol
otroie¢ oTnv ouadia evduvapwvouy Tn diIkA Tou AsiToupyikn a&ia. To
Aoyétutro gival PEpog NG YPOQPIKNAS ETTIKOIVWVIAG Kal wg TETolo Ba
mpétmel va Aoyiletal. Katd cuvérela Ba TTpETTEl va eKTTANPWVEL TNV
ETTIKOIVWVIAKK TOU OTTOCTOAN, N oTroia dgv gival dAAn amé 1o va
YVWOTOTTOIRNCEI JE TPOTTO AUECO TNV TAUTOTNTA TOU TTPOIGVTOG 1} TOU
opyaviopoU. Oa Tpétrel va S1aB€Tel PIa avBeKTIKN) OTO XPOVO Kal
uTTEPRATIKA OTO XWpPo TTapouciacn, £T01 WoTe va gival eUKoAa o-
Vayvwpioiyn n TautoétnTa Tou opyaviopoU. YTTapxouv TTOAAG Aoyo-
TUTTA TTOU N €IKOVA Toug pag gival TToAU olkeia. Eival Aoyétuta 1a
oTToia aTTavTWVTal o€ TTOAEG EKQAvVoEeIg TNG Kabnuepivrg pag Lwng,
Kupiwg NG ePTTOPIKAG. H onuacia g epapuoyng evég AoyéTtutrou
dla@aiveTal Kal 0T0 yeyovog OTI pIa TTAEIGda opyaviouwy XeIpilo-
vial TéTola Bparta pe euaiobnoia, epovrifoviag 1o AoydTutio TToU
Ba emIAéEoUV va £xel BETIKA ATTAXNON OTO KOIve, WoTe va dnuioup-
ynBei éva BeTIK6 KAipa Kal yia Tov id1o Tov opyaviopé. Mapddeiypa
amroteAei n epiTTwon Tng BouArg Twv EAAAvwy, n oTToia Xpnoluo-
TTolei 0g KABe TTapouciacr Tng 10 8IK6 TnNg AoydTuTro, yia Tn dn-
Mioupyia Tou oTroiou amreuBuvBnke og €181KO ypageio. Mia apuoé-
dla ouada epydoOnke yia Tnv uhoTroinon Tou AoydTuTTou Kal QuTod,
1€A0¢g, TTapoucidoTnke o€ 101K ekdRAwon.’

O118161NTEC TTOU TTPETTEI VO S100£TEl Eva MITUXNUEVO AOYOTUTTO
gival ol akbAoubeg:

e AvayvwpIicigétnta

o AUBevTIKOTNTT

e ATTAOTNTO

H auBevTikéTnTa €ival amd 1a KUpiapxa CUCTATIKG £vOG ETTITU-
XNHévou AoyoTutrou. O TTPWTETUTTOC OXEBIOONOC TOU TO KAVEI VO
Eexwpicel atrd pia ogipd AAAwvY AoydTuTTWwy Kal 1o KaB1oTA eUKoAa
avayvwpioipo. H A£En TTpwT6TUTTOG dev TTAPATTEUTTEI OE TTPOKAN-
TIKoUg oXedlaopoug Kal aloBnTikég utTepPoAEG, KaBwg To TTIBAVO-
TEPO O€ MIA TETOIQ TTEPITITWON gival va XaBei n €TTIKOIVWVIAKN Tou
didotaon. MNa 10 Adyo auté atrapaitnio oToIXEio gival N aTAOTNTA
ToU oxedlaopou Tou, £101 WOTE va eEao@alileTal To yeyovog 611 Ba
Tapapeivel eutrpéoAnmto Kal diauyég. Xpeialetal dpwg va gival
KATI v€o, KATI TTou Ba PTTopécel va Kepdioel AUECA TIG EVIUTTWOEIG
Kal va TTepdoel 1a Pnvopata tou. Aev Ba Tpétrel va exvape 611 To
Aoyétutro €ival n TQUTOHTNTA TOU TTPOIGVTOC TTOU £XEI KATTOI0G OTA
XEpPIa TOU KAl N auBevTIKOTNTA Tou BETEl O€ KivOuvo TNV auBevTiKé-
TNTA Tou idlou Tou TTPOTOVTOC Kal TNG TTol1oTNTAG Tou. O oxediaouédg
€VOG U auBevTIKOU AoyoTuTTOU HOVO TTPORARMATA UTTOPET va TTPOo-
Kahéoel, apou Trépa ammd TARYHa TNg aloTmoTiag Kal Tng ToIéTn-
Tag €vOg opyaviouou, dnuioupyei Kal vopika TpofBAfuata. Ta Ao-
yOTUTTa UTTOKEIVTAl OTIG SIaTAEEIg TOU eUTTOPIKOU dIKaiou Kal
TpooTatelovial atrd Tnv vopoBeoia Kabe xwpag.
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H aio0n1IKA TTou petapépel va AoydTtutro Trailel Kupiapyo poio,
oM@ 10 peifov BEPa og pia TETOIa EQOPHOYN €ival N ETTIKOIVWVIAKA
Tou didoTtaon. ANwoTe n gu@avion eveg AoyotutTou PTTOpPEl va
aMaéel, kaBwg uttayopeleTal atrd Toug alocnTIKoUug KavOveg TToU
EMIKpaTOUV 0€ KABe £1TOXN. XAPAKTNEIOTIKO g€ival To TTAPAdEIyUa
NG £€ENIENG Tou AoyoTuTTou Tng eTalpiag TTeTpeAalosidwy Shell atrd
10 1930 £w¢ 10 1972. H KevipIKn 10€a TTapépeve idia, aAA& ol Pop-
@é¢ amelkéviong dhalav avaloya Pe Ta aiodnTIKG TTPO TUTIA KABE
XPOVIKAg TTepI6dou. H alhayn otnv aiodnTik atreikévion £yive e
£€vav o1adlakd TpOTTo, WOTE N VEA ATTEIKOVION VA NV ATTOUAKPUYV-
Bei ammd TNV oIKeia atrelkévion TTou gixe AN eviuTTwOEl aTO KOIVE.

oTOIXEiO ETAIPIKAG TAUTOTNTAG

Mépa amé 10 AoydTutto UTTAPXEl HIa TTANBWPa GAAWV oToIxXEiwY
TTOoU TTPoodidouv £va YEVIKOTEPO XAPAKTNPIOKO o€ £évav opyavio o
N og yia BIBAI0BAKN €181K6TEpa. AuTd atroteAolv TUAPATa NG idiag
oTpatnyIKig TPoRoAng. To glvolo AQUTWY TwWV CTOIXEIWV OTOIXEIO-
Betei TNV KahoUpevn eTalpikn TautéTnTa (brand identity). Ek16¢ Tou
Aoyoétutrou, utTopoUv va XpnoigoTroinfolyv w¢ péoa eEwTtepikeuong
n idia n ovopagia Tou opyaviopou 1 KATToIa cuvodeUTIKA TTPOTACN
(o10 XWpo NG drapnriuiong ival yvwoTtn wg slogan A tagline), n
oTroia utrooTtnpilel pe Tp6TO duvapikd Tn diadikacia amoédoong
TautéTNTag. Ta TTapadeiypara Tou agopoulv TiIg eAANVIKEG akadn-
paikég BIBAIOBAKeG oTo BEPa TnNg ovopaciag gival AlyooTd, Kabuwg
01 TTEPIOTOTEPES APKOUVTAI OTO DOKIMACHEVO KAl TIPO TTAVTWY OTTAS
“BiBAIoBnkn”. Oco yia TNV UTTOGTNPIKTIKA ¢pdcon, 8¢ @aivetal va
UTTApPXEl KATTOIQ TTPOTIMNCN KaBWwg n xprion Tng ameubuvetal Katd
KOpOV OE EUTTOPIKG TTPOIGVTA KAl OPOAOYOUHEVWG guTeAICEl TNV
atmoaToAn TNg BiIBAI0BAKNG.

akadnuaikég BiBAIoBRkeg kol AoyoéTuTTa
To gpwrnua TTou TiBeTan gival edv xpeidlovTal ol akadnuaikég Pi-
BAioBnkeg Aoyétutro. Eival katl 1€1010 ammapaitnto yia pia BipAio-
Onkn evég avwTaTou eKTTAIEUTIKOU I1I0PUPATOG N OTTOoIa KIVEITAI KOl
Opa og Teploplopéva TOTTIKG TTAdiola; Kal av val 16Te 1Toleg Oa
TPETTEl va gival ol 1016TNTEG Tou; H atrdvinon eival otnv Kpion kaBe
1I5p0patog, 6pwe Ba TTPETEl va onuelwBoly KATToIEG TTAPAUETPOL.

Eva Aoyoétutro 1oxupoTrolgi TN yvwon Tou KoivoU Tng BipAiodn-
KNG yia 1n Asitoupyia kai 1n dpdon 1ng. loxupotrolei Tnv idia Tn
8£on g BiIBAI0OBAKNG oTa TAdicia Tou 18pUPaTog Kal TTPORAAAEI
oTNV eKTTaIBEUTIKA KoIvoTnTa Tn duvauiki Umapén tng. AKOuQ, 10-
xupoTrolgi Tn 8éon ¢ BIBAIOBAKNG OTNV TOTTIKA KOIVWVIiag KAl Thv
TTPORAAAEl WS évav £YKUPO KAl CUYKPOTNUEVO OpYyavIGUO.

Opwcg Ba pétel va AdBoupe UTT 6Wn Kal T CUVEPYATIKN oxéon
TTOoU £X0UV avaTTTuéel ol akadnuaikég BIBAIOOAKES TNG XWwpag pEow
NG XPAoNGg Twv VEWY Wnelakwy Texvoloyiwyv. H diadpacTikn pebo-
doAoyia mou akoAouBeital atrd TiIg akadnuaikég BIBAIoBAKeg aTTo-
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To Aoyétumo TG IFLAyiato
“@ vyour library”.

@yourlibrary”

To hoyoétumo TG ALA yia 1o
“@ vyour library”.
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Telei éva e€€xov medio TTpoPoAng Tng douleldg TTou emiTeAeiTal o€
autég. Ta oTevd ToTTIKA Opla sykaraAsimovial kal ol BiIBAIoBAKeg
TPoRAAAoUV TNV TTapoudia Toug PHECW Tou BIadIKTUOU aKOMa Kal
g€ KOOIV TTOU QVAKEl YEWYPAPIKG og GAAeg akadnuaikéc BiIBAI0OA-
KEG.

Ziyoupa TToAU AlyO0TEPOG KOTHOG £pXETAl O€ TTAPN HE TO Aoyd-
Tutto piag BiIBAIoBAKNG at’ 611 Pe To AoydTuTTo £vOG EUTTOPIKOU
TpoiévTog, Kal pahiota dieBvolg xpriong. Oco o paliki ival n
Xprion evég Aoyoétutrou, 1600 TTI0 avayvwpioiyo Ba gival autéd. Opwg,
£va Aoyotutro BIBAIOBAKNG atreuBlveTal o€ £va CUYKEKPIPEVO KOI-
vé (target audience), 10 oTTOi0 KIVEITAI O€ PIA EKTTAIBEUTIKN KOIVO-
Ta Kal {eI o€ Mo TOTTIKA Kolvwvia. Z& auté 1o Kolvod otoxelel n
BIBAI0BAKN. H gmituxia Tng avayvwpIioigdétnTag Tou AoydTtutrou
Kpivetal pge Bdaon autdév Tov MANBUCP6 aMAd Kal Pe ekegivov TTou
ayyiCel péow Tou d1adIkTUOU Kal TTou BEPRaia diabiétel Ta idla xa-
PAKTNPIOTIKA YVWPEICHATA Kal avayKeg Ye Tov TTANBUcUO TTou e€u-
TneeTel TpwTtioTwg N BIBAIOBAKN.

n 31e0VAG TTPAKTIKA

To apadeiypa tng ALA eivar eEqipeTiKG TTpOCPOPO YIO CUUTTEPG-
opata. [MNa Adyoug evioxuong Tng xprnong twv BiAI0ONKWLV Kal Twv
UTTNPECIWY TTOU TTPOCPEPOUY, YIA avalnTnon xopnyiwy, aAAd Kal
yia evduvduwon Tou eTrayyEApaTog Tou BiBAIoBnkKovopou n American
Library Association £€0s0e og gpappoyn PG KQUTTAVIQ PE TV OVO-
pagia “@ your library™?”, n otroia xpnoigotroinoe wg p€co mpopo-
Afg éva Aoyo6Tutro Tng ovopaciag tng. H 6An 18€a u10BeTrBnke atréd
v IFLA ka1 10 ouvBnua “Campaign for America’s Libraries” peta-
1patinke og “Campaign for World’s Libraries”. lNa va diaocgalioTei
N ocwoTH TTapouciacn Kal xprion Tou Aoyotutrou oTnv oeAida Tou
“@ your library™” dnuocielTnke n TTOAITIKA Xpriong Tou AoyoTtu-
Tou. ZTnVv TTONITIKA TrepIAapBavovTav didgopeg odnyieg, 6Twg TT.X.
odnyieg yia Tnv Xpwuatikg Tou atmdédoon, aAAd kal duvarétnia
emhoyng downloading Tou Aoy6Tuttou og SIaQOPETIKOUG TUTTOUG
(r.x. EPS) kai dia@opetikad aAedpnta (1r.x. loavikd). Eival éva
Tapddelyua yia 10 WS Eva cUUBOAO TTOU XPNOIUOTTOIEITAl KAT&
KOpOV OTIG NUEPES MaG, TO @, £yIve TUAMA evOg atmAoU AoyoTuTrou.
Ziyoupa ol e@apuoyég og TETola PeYEDN dev PTTOpOUV va GUMPBoUY
otov eANAadIK6 XWpo Me TNV idia eUKOAia Kal pe Ta idla aTToTEAE-
opata, ala dev TTavel va gival éva TTapadeIyua ocwaoThg TTpofo-
ARG TWV KoIVWQEAWV UTTNPETIWYV UIag BIBAIOBAKNG N evOC TTANpOPO-
plakoU opyaviouou.

Xpnoeig
O1 xpnoeig evég AoyoTutrou gival TTapa TTOAAES Kal KOAUTTTouv OAa

1a SloBéaipa péoa PoRoARg Tou opyaviopou, €ite autd sival Eviu-
NG €ite Wn@Iakng popeng. MTTopei, Kal wg éva Babud emiPdaAAe-
Tal, VO XpNolJoTTolEiTal oTIg €ENG TTEPITITWOEIG:
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e oTIg diGgopeg ekdooeIg TG BIBAIOBAKNG, TT.X. oTnv £ékdoon
EVOG eVNUEPWTIKOU deATiou | oTov Kavovioud BIRAIOBAKNG.

e o0& QUAAO QVAKOIVIDGEWV,

e 0g POPUES Kal AITACEIG, TT.X. O PIa aitnon diadaveiouou,

® OTIG ETTAYYEAUATIKEG KAPTEG TOU TTPOCWTTIKOU TG BIRAIoBN-

Kng,

e O¢ EMOTOAOXAPTQ,

e 0t QakéAoug dia@dpwy PeyeBwv Kal yia TToIKIAn xprion,

e 0ToUG JIKTUOKOUG TOTTOUG Twv BIBAIOBNKWY,

e og TToOAUpEoa TTAoRyNonNg oToug Xwpoug Tng BiIRAIoBAKNG,

e o¢ AoITTG péoa mTpowdnong, T.xX. oehidodeikTeg, UTTAOK On-

HeIwoewy.

Kdbe mrepitrtwon Ba mpétrel va Tpooeyyiletal pe oofapdtnra,
va avoAlovtal 6Aa Ta OToIXEId OXETIKG PE TOUG TPOTTOUG XPHONG
aMA\G kal pe 10 Koivod ato otroio n BiBAI0BAKN atreuBovetal. O1 Bi-
BAloBrkeg kahoUvTal ocuyxva va atmodeifouv Tnv opBn AsiToupyia
ToUug aAAG Kal TNV avaTTTUER Toug Kal n opBr e@appoyn PIag €1I-
KOIVWVIOKAG TTOAITIKAG MTTOPEl va TTaiel onUAvTIKO UTTOGTNPIKTIKG
poAo.

N TPAKTIKA TwV EAANVIKWY akadnpaikwyv BiAloBnkwyv
210V eAANVIKS XWpo gival ep@avég TTwg ol akadnuaikéc BiIPAI0OAKEG
eu@avifovial apKeTA BICTAKTIKEC ATTEVAVTI OTNV UI0BETNON Kal TN
XpnRon evog Aoyoétutrou. Mia miBavn e€fynon sival TTwg dev 10 Bew-
poUv amapaitnTo cuoTaTikd yia TV TTPooAn Toug. OI TTeploadTe-
PEC ATTO AQUTEC XPNOIMOTTOIOUV TO AOYOTUTTO TOU TTAVETTICTNMIGKOU
1IdpUpaTog oTO oTToio avikouv, TTpooBEéToviag Tn AEEN ‘BiBAIoBA-
Kn'. MapodAa autd, 1a AlyooTd trapadeiypata deixvouv pia WpIpn
KAl GUVETA QVTIMETWITION, XWPEIG QUTH N QvTIMETWTTION va BETEl TTE-
plopIopoUg oTo dnuIoupyIKG Topéa. Ta o@EAN améd uia TEToIa €-
@appoyn gival Alyé1epo opatd atr’ 611 GTO X(WPO ToU EUTTOPIoU YIa
Tapddeiypa. Opwg, pe MIKPES €peuveg oTa TTAaiola Tng BiIBAI0ON-
Kng Ba ATav duvatéd va atroTiundei n atrnxnon 1ng uioB£Tnong Kai
NG XpNnong £vog Aoyotutrou.

OUMBOUAEg
KAgivovtag ptropoUpe va TapaBEooupe eMIYPAMMATIKG KATTOIEG
OUMPBOUAEC OXETIKG HE T CWOTH XpPHon evog AoydéTtutrou.
e Mnv aAAdleTe Ta CUCTATIKG €vOG AOYOTUTTOU Kal pNnV aAAoI-
WVETE Ta YEYEDN TOUG.
e Mnv aAAGeTe TV TUTTOYPAQIKA dIGTan TNg ovopagiag oag.
o [poBAEWTe KATG TOV OXEDIAOUS TOU AOYOTUTTOU TNV ETTIKEIME-
VN XPrion Tou Kal dnpIoupyAoTe EVOANOKTIKEG XPWHATIKES
ATTEIKOVIOEIC TOU AOYOTUTTOU, TT.X. Mia OVOXPWHUN OTTEIKOVI-
Of] TOU YId Xprion o€ ACTIPOPAUPOUG EKTUTTWTEG.
e Mnv aAAdadete 1a Xpwuata Tou AOySTUTTOU GOG KAl PNV TTPO-
XWPATE 0 £QAPHUOYN MN ATTOOEKTWV CUVOUACUWY XPWHG-
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2. Eva apddeiypa mou TpoépyeTal
armé 1oV XWPOo TOU EPTTOPIou gival TO
Aoyotutro Tng aducidag “utrép-market
Carrefour”. O1 xpwuariopoi Tou Ta-
PATTEUTTOUV 0T YAAAIKH onudia eTel-
or n Carrefour gival pia yaAAikn etai-
peia. To KOKKIVO OTO oW THAHA T OU
Aoyétutrou dnAdvel TV dpvnon Tou
TPOCWTIKOU va KOITA OTO TApPEA-
06V evd TO PTTAE, TTOU UTTOdNAGVEI
pia BeTIKA S1G0g0T, OTI TO TTPOCWTTI-
K6 OTOXEUEI UTTPOOTA, KOITA TTPOG TO
uéAAov.

3. MepiocbTEPEG TTANPOPOPIEG OXETI-
K@ pe TPOTTOUG BEATIOTOTTOINGNG £VOG
Aoyo6TuTrou (Kupiwg o€ HIKPG pey£0n)
utropeite va Bpeite o1o dpbpo: Tol-
utaAng, I'., “Bpeite 11¢ dlagopég avd-
peod o1a 800 Aoyortuma...”, AD, 1e0-
Xo¢ 20, lav.-deB. 2002, oeA.86-88.

Twv. EvnuepwBeite yia TIg 1816TNTEG TTOU QVTITTIPOCWTTEUOUV
Ta XpWpata Kal eTIAEETE Eva cuvduaoud TTou Taipldlel oTnv
TautétnTa NG PIBAIOBAKNG 0ag.?

e Mn okavdpete 10 AoyOTUTTO, GAAG TTAVTA VO XPNOIMOTTOIEITE
T0 WNQIOKSG TTPWTOTUTTO TOU.

e Mnv g@apudlete 010 AoyoTtutro TeXVIKEG animation Katd Tnv
XPAon Tou oToug SIKTUAKOUG TOTTOUG OaG.

e Mnv uttoBdAete 10 Aoyotutro oe diladikaoieg UTTEPBOAIKAG
opikpuvong N peyéBuvong, xwpic va akoAouBnoeTte KATTOIEG
OUYKeEKPIPEvEG odnyieg.?

ONMEIWOEIG
Ta mapadesiypata 1wy Aoy STUTTWY TwV eAANVIKWY akadnuaikwy BiBAIoBnKwy
TToU XpnoiyoTrololvial 1o dpbpo, £xouv eTIAsyel yiaTi £xouv TTPWTSTUTTO OXE-
Slaoué (avagpépovial dnAadn otnv idia Tnv BIBAIOBAKN) KAl KAT £TTEKTACN ATTO-
TeAoUv BeTIKA TTapadeiypara. Eriong, yiati epgpavidouv 1peig diagope TiIKoUg Tpd-
TToug oxediaopoU, 6TTwg avagépetal oTig Aeldvieg. Auto dev anpaivel ér1 dev
uTTdpyouV Kal GAAa BeTIkG TTapadeiypara i 611 Ta AoydTutra Twv UTTOAOITTWY
BIBAIOBNKWY dev eKTTANPWVOUY TNV ETTIKOIVWVIOKH TOUG ATTOGTOAR, Ao XETWG
oxedlacuoU.

lMa Adyoug TTou &TrTovTal TOU EUPETABANTOU XAPAKTAPA TWV TTANPOPOPIWY
péow BladIKTUoU TTapéxovial dUo nuepopnvieg. H Tpwtn BpickeTtal peTd T1Ql
oToixeia Tou dpBpou Kail TpIv TNV NAEKTPOVIKA Tou dielBuvon, aviAsital amd
THAHA Tou GpBpou Kal SnAwvel e KATToIoV TPOTTO TNV NUEPOMNVIa TTapaywyng,
m.X. Copyright ) K&mola oXeTIKA avakoivwon. Otou dev eypavietal onuaivel
611 dev avaypdpetal aTo dIKTUaké 1610. H delTepn Bpioketal o1o 1€A0G TNG
avaypaeng, yéoa oe TapévBeon, Kal dnAwvel TNV nUepopnvia TpdoBacong Tou
ouYYpPaéa oT10 SIKTUAKS TOTT0. H nuepopnvia auth epgavifetal pévo GTo THAA
NG BIBAIoypaiag Kal &xI OTIG UTTOCNHEIWCEIG.

H mnyn 1ng eikévag 3 (Aoyotuto Shell) gival améd 10 &pbpo tou Ap. N.
Kapakaaidn pe 1itho “To xpwpa NG cuckeuaaiag: gidog f exBpdg;”, Tou dnuo-
olelTNnKe o1o TePIOBIKS AD, 18Ux06 22, Mdu.-loOv. 2002 (pe 1potToToinoeig). H
TpoéAeuon Twv AoySTUTIWY TWV aKAdNHAIKWY BIBAIOBNKWY TwV TTAVETTICTN-
piwv Matpag, Makedoviag kai Tou Anpokpiteiou MNavemoTnpiou ©pdkng sival
amé Toug SIKTUAKOUG TOTTOUG TwV BIBAIOBNKWY (Katd oeipd epdviong: http://
www.lis.upatras.gr, http://www.lib.duth.gr, http://www lib.uom.gr). Ta Aoyd-
TuTra “@ your library™” givan amé Toug avtioToixoug dikTuakoUg 161Toug (http:/
~www.ala.org/@yourlibrary, K ai http://wwwi.ifla.org/@yourlibrary/index.htm).
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