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Everybody can be 
both a producer and a 
d istributor o f media 
(Anderson, 2006).
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We expect 24/7 
access to 
inform ation on 
all our devices.
That should be easy 
and intuitive 
(Horizon, 2014).
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Types o f (educational) media 
have changed:
- narrative
- interactive
- communicative
- adaptive
- productive 
(Laurillard, 2002)
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IULTIMEDIA

EARNING



Mayer (2001), multimedia learning 

optimal learning happens when

word and images are
presented together (with meaning, 
not too look nice),

in short 'chunks'.



FLIPPED 
LEARNING



Abeysekera & Dawson (2014), Flipped learning:

(1) moves most information-transmission teaching 
out of class

(2) uses class time for learning activities that are 
active and social and

(3) requires students to complete pre- and/or post­
class activities to fully benefit from in-class work.



CURATED













Siemens (2007), a 'curatorial teacher’:

- Selects artefacts, resources and concepts

- Provides interpretation, direction and guidance

- Acknowledges the autonomy of learners, yet 
understands the frustration of exploring unknown 
territories without a map.
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K n o w le d g e  
(T P A C K )/

/  T j g »
K n o w le d g e  I  K n o w le d g e  , 

(T P K )

\T e c h n o lo g ic a l 
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1. Literature review (30 articles)

Criteria for good eTextbooks:
- technology
(navigation, notes, highlights)

- content
(multimedia, quizzes, hyperlinks)

- pedagogy
(chunking, multiple sources, conversational style)

P e d a g o g ic a l
C o n te n t

K n o w le d g e
<P C K )

Contexts ^  tpack.org (2012)





2. Interviews with lecturers (n=l 2):

- they want to compose their own material,

- combining course guide and learning materials,

- including multimedia content,

- and interactivity.

Hogeschool van Amsterdam Canon PublishingLab





3. Students: pdf-►questionnaire (η = Ί

- pdf is not enough,

- students expect multimedia content,

- and they expect interactivity.

Hogeschool van Amsterdam Canon PublishingLab
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INTRODUCTION

P R E FA C E
W elcom e to  the  T rade P ub lish ing  cou rse ! A fte r th is  cou rse  you  w ill be fa m ilia r w ith  th e  va rious ro les in 

the  trade  pub lish ing  in d u s try  and you  w ill have  ga ined  in -dep th  know ledge  o f a  com p a n y  a nd /o r genre  

you w ou ld  like to  w o rk  fo r/w ith . You w ill a lso  have  researched new  app ro a ch e s  to  e -pub lish ing  and w ill 

have  th o ug h t about m arketing .

W he the r you  w ill a p p ly  fo r a  tra ineesh ip  o r jo b  in a p rom inen t pub lish ing  house, o r  a  lite rary  agency, or 

som eth ing  en tire ly  d iffe re n t w ith in  th e  boo k  trade, in th e  In te rna tiona l T rade  P ub lish ing  course  you  learn 

how  to  p repare  fo r  such  a career. D uring th is  m inor you  w ill g e t to  know  so  m an y  book pro fessiona ls, 

both  in the  N ethe rlands and  abroad, th a t th e  tra ineesh ip , th e  thes is , o r  th e  jo b  w ill be w ith in  actua l reach.

STRUCTURE OF THE COURSE

OVERVIEW OF THE COURSE

LEARNING AIMS & COMPETENCIES
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Chapter progress: 67%  com p le ted

Introduction
T h is  w eek, w e  w ill s ta rt w ith  an in troduction  in the  D utch trade  pub lish ing industry. In th e  firs t lecture , you 

w ill b e  in troduced  to  th e  cou rse  and  learn m ore  about th e  ass ignm en ts  and  a ssessm en t. D uring our 

O xfo rd  trip , there  w ill be a lec tu re  about the  un ique  fe a tu re s  o f the  D utch bo o k  trade.

P reparation

To ge t you go ing , p lease  ta k e  the qu iz  and  read  the  a rtic le  about pub lish ing  in T he  N etherlands. W atch 

the  v ideo  to  get an im p ress ion  o f a la rge  pub lish ing  house.

Quiz: Who is who?

Read: Bigger isn't always better - independent publishing in the 
Netherlands

Watch: inside Random House

In th is  v ideo, you see  how  pub lish ing  w o rks  from  th e  perspective  o f a  la rge  in te rna tiona l pub lish ing  house. All 

d iffe ren t ro les in the p rocess  a re  show n.

Source: Random House Group. (28 March 2013). Inside Random House. YouTube.com.

Y o u T u b e

T ic k  t h is  b o x  w h e n  y o u  h a v e  w a tc h e d  th e  v id e o  O
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Trade P ublish ing

P u b lish in g  fie ld s

W hat is  a fie ld ?  I bo rrow  th is  te rm  from  the  French soc io log is t P ierre  B ourd ieu  a n d  free ly  adapt it fo r my 

ow n pu rp o se s .1 A f ie ld  is  a  s truc tu re d  space  o f soc ia l pos itions w h ich  can  be  o ccup ied  b y  agents  and 
o rgan iza tions, and in w h ich  the  pos ition  o f any agent o r  o rgan iza tion  depends on  th e  type  and  quantity  

o f resou rces  o r  'capita l' th e y  have  a t th e ir  d isposa l. A ny  soc ia l a rena  - a  b u s in e ss  sector, a  sphere  of 
education , a  dom a in  o f s p o rt -  can be trea ted  as  a fie ld  in w h ich  age n ts  and  o rg a n iza tio n s  a re  linked 

toge the r in re la tions o f coopera tion , com pe tition  and  in te rd e p e n d en cy  M arke ts  are an im portan t pa rt o f 

som e fie lds , bu t fie ld s  a re  a lw a ys  m ore than m arkets. T he y  a re  m ade up o f a g e n ts  and organ iza tions, o f 
d iffe ren t k inds and  qua n titie s  o f pow er and resources, o f a  va rie ty  o f p ractices a n d  o f sp e c ific  fo rm s of 

com pe tition , co llabo ra tion  and  rew ard . T he re  a re  fo u r reasons w hy th e  concept o f fie ld  he lps  us  to  

unders tand  th e  w orld  o f pub lish ing . First, it e n a b les  us to  see s tra igh taw ay th a t th e  w orld  o f pub lish ing  is 

no t one  w orld  but ra the r a p lu ra lity  o f w o rlds  - or, as I sha ll say, a  p lu ra lity  o f fie ld s , each  o f w h ich  has its 

ow n d is tinc tive  cha rac te ris tics . So th e re 's  th e  fie ld  o f trade  pub lish ing , th e  fie ld  o f  scho la rly  m onograph 
pub lish ing , the  fie ld  o f h ig h e r educa tion  pub lish ing , th e  fie ld  o f p ro fess iona l pub lish ing , th e  fie ld  of 

illustra ted  art bo o k  pub lish ing  and  so on . E ach  o f these  fie ld s  has its ow n p e cu lia r cha rac te ris tics  - you 

cannot genera lize  across them . It's like  d iffe ren t k inds o f gam es: th e re  is  chess , checkers, M onopoly, 
Risk, C luedo  and  so on. To the  ou ts ide  o bse rve r th e y  m ay all look s im ila r -  th e y 're  all boa rd  g am es w ith  

little  p ieces tha t m ove  a rou n d  the board . B u t ea ch  gam e has its ow n  ru les, and you can  know  how  to 
p lay  one  w ith o u t know ing  how  to  p lay another. A nd  pub lish ing  is o ften  like tha t: peop le  w ho  w o rk  in the  

bus iness tend to  w o rk  in o n e  pa rticu la r fie ld . T he y  becom e  experts  in th a t fie ld  a n d  m ay rise to  sen ior 

pos itions o f pow er and au tho rity  w ith in  it, bu t they  m ay know  no th ing a t a ll a b o u t w h a t go e s  on in  o ther 

fie lds.

T he  second reason w hy th e  notion  o f fie ld  he lps  is  th a t it fo rce s  us to  look  beyond  sp e c ific  firm s  and 
o rgan iza tions and m akes u s  th ink , instead, in re lationa l te rm s. T he  notion  o f fie ld  is  pa rt o f a  theo ry  tha t 

is  fundam en ta lly  re lationa l in  character, in  the  sense  tha t it assum es tha t the ac tio n s  o f agents, firm s and 

o ther o rgan iza tions a re  o rien ted  to w a rd s  o th e r agents  and  o rgan iza tions and p red ica ted  o n  ca lcu la tions 
about how  o the rs  m ay o r m ay no t act in  the  fie ld . A gen ts , firm s  and o th e r o rg a n iza tio n s  neve r ex is t in 
iso la tion : they  a re  a lw ays s itua ted  in com p lex re la tions o f power, com pe tition  and  coopera tion  w ith  o ther 

firm s and  organ iza tions, and  th e  th e o ry  o f fie lds  fo rces  us to  focus our a tten tion  on  th is  com p lex  space 

o f pow er and  in te rdependency. T he  theo ry  cons tan tly  rem inds  us tha t the  a c tio n s  o f any pa rticu la r agent 
o r o rgan iza tion  a re  a lw a ys  pa rt o f la rge r w ho le , a  system  if you  like, o f w h ich th e y  a re  pa rt b u t over 

w hich th e y  d o  no t have  any overa ll contro l.

Key resources o f publish ing firm s

•  econom ic  capita l
•  Hi im  o n  p a  r»italQ fa Θ C3

^  o v e rs la a n



d iffe ren t agents  and  o rgan iza tions  a re  do ing  m any d iffe ren t th ings, and  any a tte m p t to  reduce  th is  
com p lex ity  to  an underly ing log ic  o f th e  fie ld  is  bound to  be m is lead ing . W e ll, le t us see ; m aybe they  are 

right, m aybe  they  a re  w rong. T he  socia l w orld  is  a  m essy p lace  b u t it is not co m p le te ly  w ith o u t order, 

and the  task  I have  se t m yse lf is  to  see  if w e can  d isce rn  som e o rd e r in the p le th o ra  o f de ta ils  tha t m ake 
up the d ive rse  p rac tices  o f e ve ryd a y  life. O f course, I sha ll no t se e k  to  recoun t a ll the  de ta ils  - nothing 

w ou ld  be m ore  ted ious fo r th e  reade r - nor sha ll I c la im  to  be ab le  to  account fo r  eve ry th ing  th a t happens 

in the  fie ld . T he re  w ill a lw a ys  be excep tiona l even ts , excep tiona l acto rs and  excep tion a l c ircum stances, 
bu t th e  excep tions shou ld  n o t b lind  us  to  the ru les. S om e ac to rs  and som e d e ta ils  w ill fe a tu re  m ore 

p rom inen tly  in o u r s to ry  th a n  o thers , and  fo r th is  I m ake  no apo log ies . F ind ing o rd e r is  about p rioritiz ing 

deta il, a ttribu ting  m ore  s ign ifica n ce  to  som e acto rs and  even ts  than  to  o thers, p re c ise ly  because  they  te ll 

us m ore than o the rs  d o  a b o u t th e  underly ing  s truc tu re  and dyn a m ics  o f the fie ld .—

T ic k  t h is  b o x  w h e n  y o u  h a v e  re a d  th e  a r t ic le  m

Quiz: W hat is capital?

C heck if you unders tood  w h a t th e  d iffe ren t fo rm s  o f cap ita l are 

M atch  the  item s.

a . T he  accum u la ted  p re s tig e  and  s ta tus  assoc ia ted  w ith a com pany (e.g. pub lish ing  house).

b . T he  accum u la ted  financ ia l resou rces  (inc lud ing  stock, reserves, e tce tera ).

c . T he  s ta ff em p loyed  by  th e  firm  and the ir accum u la ted  know ledge, sk ills  and expertise .

d . T he  ne tw orks o f con tac ts  and  re la tionsh ips th a t a n  ind iv idua l o r o rg a n iza tio n  has b u ilt u p  ove r tim e.

e . T he  righ ts  th a t a co m p a n y  (e.g. a  pub lisher) o w n s  o r  con tro ls  and th a t they  a re  ab le  to  exploit.

1. H um an capita l

2 . E conom ic capita l

3. Socia l capita l

4. In te llectua l capita l

5. S ym bo lic  cap ita l

R ight! G ood job !

r C h e c k  A n sw e r )  R eset J

c j
Bb

d id
e

a 1«
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Hogeschool van Amsterdam Canon PublishingLab

Findings from pilot: students (n=20)

ON WHAT DEVICE DID YOU MOSTLY 
USE BUNDLE?

HOW WAS YOUR EXPERIENCE  
USING BUNDLE?



Findings from pilot: students (n=20)

- digital has benefits
but
- for longer texts they prefer paper 
so
- students advise a hybrid solution

Hogeschool van Amsterdam Canon PublishingLab



Benefits paper:

- less tiring on the eyes
- better overview (tactility)
- no distractions
- a greater 'sense' of studying

Literature (Baron, Mangen) confirms 
these outcomes.

Hogeschool van Amsterdam Canon PublishingLab



Benefits digital:

- all sources organised in one place!
- video & quizzes
- progress bar is motivating
- make, share and copy highlights

Hogeschool van Amsterdam Canon PublishingLab





What do lecturers think? (n=48)
WOULD YOU USE BUNDLE IN

Hogeschool van Amsterdam Canon PublishingLab

YOUR MODULES?
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What do lecturers think? (n=48)
WHAT TYPE OF MATERIAL WOULD YOU 

EXPECT TO INCLUDE IN A BUNDLE?

COURSE GUIDE INFO 

OWN TEXT 

ARTICLES

BOOK CHAPTERS 

EXISTING VIDEOS 

WEBLECTURES 

PICTURES/IMAGES 

QUIZZES

O T H E R ^ ^ ^ ^ ·

________________ I_________________I________________ I________________ I_________________I

0 10 20 30 40  50



What do lecturers think? (n=48)

Ί want it!'
Ί think this is a superb idea!'
'I'm very enthusiastic about this tool!' 
'make it easy to compose a Bundle' 
'make sure you have good instructions 
for lecturers prepared'
'if it really works, it would be fantastic'

Hogeschool van Amsterdam Canon PublishingLab





Hogeschool van Amsterdam Canon PublishingLab

What's next? For students: hybrid
W EEK 1: Trade publishing industry
Introduction

T h e  w eek, w e  w ill s ta rt w ith  an  m troducaon in the  Dutch trade publish ing industry, m  the  t r s t  lecture, you w ill 
be  in troduced to  the  co u rse  and learn m o re  about the assignm ents and  assessm ent. D uring o u r O ito rd  trip , 
there wW be  a  lecture abou t the unique fe a tixe s  o f  the  Dutch book trade.
Preparation

T o  ge t you going, p tease take  the  quiz and read the  artic le  abou t puM srung In  The N etherlands W atch the 
video to  ge t an  im p re ss io n  o t a  large pub lehe ig  house.

Quiz: W ho Is who?

S ee how  fam fcar you a lready are with the  t»g nam es m Dutch and international trade p iiA s N n g . B y  the  end  

o f the  course , you shou ld  know  a l  the names!

S can  code  to  view  o t  
en te r u r i m  you r 
brow se/

N tp J /g o o .g M 2 0 M N B

Read: Bigger Is n t  always better -  Independent publishing In the Netherlands

T his artic le  from  the  w e te ite  o t  the  F rank lu rt B ook F a r  is  a  bit dated, bu t g ives an  n s lg h t in  how  Dutch 
p ubteh lng  β  structuredl· You w «  lea rn  som e im portant nam es and  read abou l w e ·  known pub tsh e rs  and 
pubtohm g houses.

Source: Marteen R e m e r. (1 D ecem ber 2010». B igger isn't a lw ays be tter: Independent pubftshmg in the  
N etherlands. P uh lish rigPerspeciives.com .

W h e n  I t t v *  o f  A m encan m d ie  pufcftstvng. I t h r *  o f Akashac Books. G rayw o lf P ress. Grove. MelvOe H ouse. 
O ther Press. Seven S lones , the  form er S oft S ku ll P ress. They m igh t be  d tfle re rv  in  scope and  focus, but 
w hat they have  In co m m o n  a  tha t they publish w ha t b tg  m a n s tre a m  publishers d o n l publish: books m 
transla tion, short s to ry  c o lle c t*» » . poetry, le ft-w ing  onented non-fiction, ou l-o f-the  box fiction, m  m usic  and 
m ovies the  Indie scene e  even stronger and m ore easy  to  define A s  a  Dutch w om an w o rkn g  In  US 
pub leh lng . I am  alw ays fascinated by th e  deferences.

D utch society e  re la tive ly  non-fte ra rch ica l. som ething m a rs  reflected m  the  putA sh ing  landscape. Dutch 
■Kke puokshmg is  m u c h  less o f  an  estabfcshed concept, m  part because the  in d e p e n d e n t sp irit" has been 
part οI  the  DMA o f m a n y  publishers go ing  back throughout h is to ry  Descartes and  Spinoza w ere  puM shed
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What's next? For lecturers: CMS
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